PRETESTING VASECTOMY AND TUBAL LIGATION POSTERS IN MBARARA, LUWERO AND KAMPALA DISTRICTS

Introduction:
Long Term and Permanent Family Planning campaign is part of the entire Male Involvement Family Planning campaign activities. The DISH II Project  will  produce  posters: two for Vasectomy  and  for Tubal- Ligation consistent with the message strategy of the campaign.

Primary Audience: Men and women 30-45 years old who want to stop childbearing altogether; who live within 10 km of a service delivery point offering Tubal-Ligation or Vasectomy

Secondary Audience: Health Workers, Community Leaders.

Communication Objective: To increase the proportion of audience who know that Tubal-ligation and vasectomy are effective, safe, socially acceptable Family Planning methods and who know where to get these services

Key Promise: With TL or Vasectomy one procedure protects you from pregnancies for a life time.

Desired Action Response:  

“I am going to use TL or Vasectomy and tell others about these methods”.

 Pretesting the Posters on Vasectomy and TL
Objective:
To find out whether the posters convey messages about Vasectomy and TL  which are clear, convincing, attractive, understandable, believable and acceptable. 

Methodology:

1.A total of 12 Focus Groups Discussions will be organized. 4 groups will be in Mbarara district , 4 groups in Luwero and 4 groups in Kampala, Groups will be organized as follows:

1. Men 30-45 years old who want to stop child bearing altogether: who live within 10 km of a service delivery point offering Tubal Ligation or Vasectomy.

2.Women 30- 45 years old who want to stop child bearing altogether: who live within 10 km of a service delivery point offering Tubal- Ligation or Vasectomy. 

Two sessions for men and for women will be conducted in 2 separate locations.

A male moderator and male recorder will facilitate the male groups.  Similarly, the female groups will be facilitated by a female moderator and recorder.  Each group will comprise of 8-10 participants screened as follows: the participants should not be health workers, they should speak English, Luganda or Runnyankole very fluently, should be 30-45 years old, live within 10km of  a health facility, offering TL and  Vasectomy .

Procedure

Greet the people as follows:
Thank you for joining this discussion. My name is _________________________ and this is my colleague ______________________. We are from the Delivery of Improved Services for Health (DISH) II Project. The DISH II project is in the process of producing family planning posters, and the project would like your help to make them the best posters. We are going to look at the posters and we will ask you questions after. Please relax, and feel free to ask any questions you would like to ask.
(a). Show them the vasectomy poster and each tubal ligation poster one at a time and ask the following questions after each:

1.
What do you see in this poster?  Describe the picture.

2.
What is the main message of this poster?

3.
Who is this poster for? (Describe that person)

4.
Is there anything unclear on the poster? If so, what?

5. How does this poster make you feel? (E.g. Motivated to take action, happy, sad, embarrassed, angry, afraid)

6. Will you do anything differently, now that you have seen this poster?  If so, what?

7. How can the poster be improved?

After showing each poster one at a time, lay both tubal ligation posters side by side for the participants to see and ask the following questions.

1. Which of these posters do you like best?

2. Why?
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