Communication Strategy for Truck Drivers:

A) Problem Statement:

There is high prevalence of HIV and STDs among truck drivers and residents of stop-over towns because:

1) They have sex with multiple partners.  This behavior is influenced by:

· Truck drivers are almost always away from home

· Truck drivers have very difficult working condition

· Alcohol consumption

· Sex is the most lucrative business for women in these towns.

2) Although they know this is risky, they do not use condoms consistently because to them 

· Condoms are not readily available 

· Makes sex less enjoyable

· Partner has no signs of AIDS

· They have sex with regular partners

· Believe they know which CSWs are HIV positive

· AIDS is seen as an occupational hazard and something they must accept

B) Primary Audience # 1:  Long-distance truck drivers, assistants and mechanics who transit through stop-over towns in Uganda.

Secondary Audience:  Employers and spouses, middlemen and middle-women.

Communication objectives: After one year of implementation, there will be an increase in the proportion of the intended audience who prepare personal risk reduction plans resulting in reduced numbers of sexual partners, increased condom use or abstinence from sex while travelling.

C) KEY PROMISE

If you prepare a personal risk reduction plan resulting in reduced numbers of sexual partners, increase in condom use or abstain from sex while travelling, you will be more likely to keep healthy, keep your job and thus be able to care for your family and loved ones.

D) SUPPORT POINTS:

1. WHO, MOH endorse condom use, abstinence and faithfulness as effective ways of preventing the spread of HIV/STIs.

2. Every sexual encounter that you have without condoms carries a risk of HIV infection.

3. Having multiple lifetime and concurrent partners increases the risk of HIV infection.

4. As many as 50% of people living in stop-over towns are already HIV positive.

5. To successfully protect yourself against HIV/STI you need to come up with a personal plant based on an honest assessment of your own practices

6. Even if you are HIV positive, using condoms will help prolong your life. 

7. Truck drivers who have used condoms testify that they enjoy sex

8. Do not assume you are HIV positive.  The only way you can know is to go for HIV testing.

9. It’s not fate but you to decide whether to get HIV or not.  Have a plan for protecting yourself and your loved one and live by it.

10. Condoms are available in many places including, at health facilities, drug shops, lodges, gas stations, work places and bars.

E) DESIRED ACTION RESPONSE.

“I will make my own personal risk reduction plan and live by it to avoid HIV infection and infecting others”.

F) MEDIA & MATERIALS SELECTION (Primary Audience 2)

1. Snappy name for truck drivers who have made risk reduction plans and slogan for the program

2. Radio spots will be developed in Swahili, English and Luganda.  Played before or after 

news and sports programs/be more illustrative on Capital radio.

3. Stickers telling everyone that the driver has made a risk reduction plan.

4. Risk assessment and reduction plans for use by counselors and peer educators

5. Billboard at border towns; Malaba, Busia, Mirama Hills.

6. Posters which will be put up in the stop-over towns in bars, lodges and restaurants encouraging truck drivers to make risk reduction plans.

7. Flyers:  Simple designed flyer with main message will be developed and distributed to the truck drivers at border crossings and stop-over towns

8. Playing cards:  Plan to put message on the cards and ludo

9. Group Africa program at selected stop-over towns advertised at border crossings and on radio. During road shows, truck drivers, men and women from the stop-over town are invited to make risk reduction plans with assistance of peer counselors. Those who complete plans would be invited on stage to make public pledges on protecting themselves and given stickers or other give-aways.

10. Give ways like; Key chains, T-shirts and Caps, Stickers.

11. Condom distribution:  Middlemen and women will be used to distribute condoms to truck drivers in stopover towns.

12. Banners with main message.

13. Song/Jingle

14. Interpersonal Communication (peer educators and HIV/AIDS counselors trained to complete risk assessment and reduction plans and counsel truck drivers).

G) Primary Audience # 2:  Women with more than one sexual partner who live in stop-over towns.

Secondary Audiences:  Middle men, middle women (Senga), bar & lodge operators.

Communication Objective:  After one year of implementation there will be an increase of women in the intended audience who use condoms consistently and correctly and state that they have the right to refuse sex without a condom, regardless of what is at stake.

H) KEY PROMISE

If you use condoms consistently & correctly you can have more control over your future and have a more productive life.

I) SUPPORT POINTS

· With an AIDS free life you can have the time to achieve your ambitions

· You can choose not to get AIDS

· Used correctly & consistently condoms protect against STIs & HIV/AIDS

· Having multiple & concurrent sexual partners promotes HIV/AIDS

· The Ministry of Health and WHO have proved that condoms are an effective and safe way of preventing STIs & HIV/AIDS

· Condoms are available and affordable

· Testimonies in stop-over towns from women who used condoms consistently & correctly 

       are HIV negative and have not lost business.

· Sex with condoms is very enjoyable

· Healthy looking individuals may have the HIV virus

· AIDS has no cure yet and anti-retroviral do not cure AIDS, are expensive and not easily 

available in Uganda.

· The only way that you can tell if you or someone has HIV is by testing

· The extra money you get for unprotected sex can lead to your death

· The costs of unprotected sex far outweigh the benefits

· It is your right to say no to unprotected sex.

· Even if you are HIV positive, using condoms will help prolong your life.  

· Always be prepared for protected sex, carry condoms.

· A sexual partner who does not live with you most of the time is likely to have other sexual partners. Therefore always use condoms with them even if they are your regular partners.

· Provide demonstration & instructions of correct usage of female & male condoms

· Direct to places where condoms are available

DESIRED ACTION RESPONSE: “I will refuse sex without a condom because my life is the most valuable thing, I have”

J) MEDIA & MATERIALS SELECTION (Primary Audience 1)

1. Radio Spots i.e. 3 spots on condom use, control of your life, multiple partners (60 seconds each).

Factors to consider when choosing a station:

· Listenership/popularity

· Footprint of station in relation to the target market (local stations).

· Frequency (3 times per day for the first 3 months)

2. Interactive communication through road shows, Video films.

3. Posters, Brochures (1 page condom flier), Stickers, T-shirts and Caps.

4. Women community discussions

K) ORGANISATIONS WORKING WITH TRUCK DRIVERS

i) ATGW  (Amalgamated Transport and General Workers)

Location

· Nuluwerere Trading Centre (Eastern Uganda)

· Busia Trading Centre (Eastern Uganda)

· Malaba Trading Centre (Eastern Uganda)

· Kampala town

ii) Truck and transport Ltd  (Mpondwe - Kasese)
iii) Ministry of Labour (UNFPA)

Trained peer educators/condom distributors in 
· Mpondwe/Kasese

· Ntungamo town

· Ishaka town

· Lyantonde town

· Lukaya town

· Mukono town

· Iganga town

· Naluwerere

· Busia

· Malaba

iv) Commercial Market Strategies Project (CMS)  - Partnerships with other organization for condom social marketing.

L) ORGANISATIONS WORKING WITH COMMERCIAL SEX WORKERS

i) Medical Research Council  - Offering micro finance in Lukaya town

ii) Africare (Ntungamo) - organized a World AIDS Day Condom distribution activity at Salama lodge in Ntungamo town

iii) SLUM AID Project  - Works in Kampala Slums to distribute condoms, offer counseling and provide Income generating activities

iv) DDHS office - Masaka

· Counseling

· Condom distribution

· Distribution of Health Newsletters

v) ATGW  (Amalgamated Transport and General Workers)

· Naluwerere trading centre

· Busia trading centre

· Malaba trading centre

vi) AMREF  -  Kampala  (Bwaise Slums)

vii) Goal  Project 

· Involved in HIV/AIDS prevention activities in  Naluwere

vii) AIC  (Jinja)

· HIV sensitization and condom distribution at Mbiko stop over town in Jinja

M) PARTICIPANTS LIST:

Name


Designation

Org/Work Place
Address
Tel.

1.  Aolm Raymond
DHE


Kamuli


Box 88

077-584210

2.  Francis Twesigye
DHE


Ntungamo

Box 1

077-657682

3.  Simon Kabogoza
IEC Coordinator

Luwero 
DISH II

Box 20

610054

4.  M.K. Lubega

DHE


Mbarara

Box 842
075-653058

5.  Hellen Nambuusa
HRM Ass

AIC Kampala

Box 10446
071-852992

6.  Gloria Nantongo
Field Officer

SLUM AID Kla

Box 10388
532769

7.  Frederick Rariewa    County Manager
GROUP AFRICA
Box 213
075-      

                                                                                                                                               705198    

8.  Moses Musisi
Manager

AIC-Masaka

Box 544
075-653156

9.  Samuel Lukwago
RHST


DISH - Masaka

Box 1864
077-735616

10. Christine  Nasuya
Training Officer

URHB - Bugiri

Box 24497
220583/221306

11. Vincent Kiwanuka
IEC Coordinator

DISH II - Masaka
Box 1864
077-212408 

12.  Basil Tushabe
Comm. Specialist
DISH - Kampala
Box 3495
077-409746

13.  Christoper Kintu 
Pear Educator

ATGWU-Entebbe
Box 806


14.  Rwemisisi Jude
Soc. Scientist

MRC-Entebbe

Box 49

075-643221

15.  R. Ojiambo-Ochieng   Coordinator 

ATGW-URWU HIV/
Box 30407
077-521062

AIDS PROGRAMME

16.  Joseph Ssembatya
DHE


RAKAI


Box 98

077-601876

17.  G. Tibuhwa

DHE


Kasese


Box 250
077-605938

18.  Fred Lulema
Driver


AIC


Box 2159

19.  Cheryl Lettnmaier
Comm. Advisor

DISH-Kampala

Box 3495
077-221120

20.  Denis Nuwagaba
BCC/Training Officer
AFRICARE-Ntungamo
Box 129
077-447006

21.  S. Zaake

Ag. DHE

Masaka




077-693623

22.  A. Yatuwa

DHE 


Ssembabule

Box 4020

23.  David Magezi
Program Officer

UYAAA
-Kla

Box 11407
251740         

24.  Dr. Ochan-Lokoi
NPO


Population Secretariat
Box 2666
          

                                                                                                                                         343356/343378

25.  Deo Musiime
Driver


AIC - Mbarara

Box 1055
0481-21384

26.  Deo Nyanzi

Information Officer
UNASO


Box 27346
530277

27.  Martin Sebuliba
Client Service Exec.
MCc Mc Comm.

Box 213
 

                                                                                                                                        255803/236042

28.  Kenneth Byoona
HE


MOH HP&E

Box 7272
077-469954

29.  P.  Muganzi






Box 3557
236410

30.  Anne Gamurorwa
Communication officer
Child Project

Box 22813
077-426753

31.  Moses Wamara
Ag. IEC Coord. Masaka
DISH - Kampala
Box 3495

077-436407

32.  Laura Ruhl

DISH Volunteer

DISH - Kampala
Box 3495

077-570804

33.  Allen Nankunda
Comm. Specialist
DISH - Kampala
Box 3495

077-501993

34.  Inge Tack

Programme Officer
UNAIDS

Box 340115

35. Jenipher Sengendo Communications Specialist DISH-Kampalal          Box 3495 
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